
Welcome to Unit 2 Part A, “Build Rela ons: Mobilizing Communica ons.” In this unit, you will build your 
knowledge of fundraising communica ons, as well as good prac ces in ethical storytelling. 

A er comple ng the first part of this unit, through the Change the Game Academy, par cipants will be 
able to:  

 Explore the key elements of telling or wri ng an effec ve story (show, tell, and listen) 
 Select the appropriate mix of offline and online communica on channels. 
 Iden fy the key characteris cs of crea ng good oral, wri en, and visual presenta ons. 
 Explore how to write a press release and use social media in an engaging way. 



 Prac ce developing or improving their own fundraising communica on, for a project or for the 
organiza on as a whole. 

 Build confidence in storytelling and effec ve communica ons for fundraising. 

 
A er comple ng the second part of Unit 2A, the Canadian content por on, par cipants will be able to: 

 Iden fy the key characteris cs of effec ve and ethical oral, wri en, and visual storytelling and 
communica ons. 

 Consider how power imbalances might reinforce harmful narra ves and Global North-led 
saviourism. 

 Explain the key elements of a Communica ons strategy. 
 Map specific opportuni es and challenges for their organiza on’s communica ons ac vi es. 



A er watching this introductory video, click the link to Change the Game Academy’s Module 7. A er 
comple ng Module 7 including relevant exercises, return to this page, to access the Canadian content 
videos, as well as a video with Kathryn LeBlanc, a communica ons expert who has led marke ng and 
communica ons for several non-profits in Canada. Once you’ve gone through these materials, please 
refer to your workbook for Unit 2A exercises and addi onal resources. 

 
Thank you 


